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Abstract
 Poverty alleviation at the bottom of the pyramid hitches, inter alia, on rural women entrepreneurship in emerging and marginalized economies. The study was focused on understanding the influence of cultural orientations (vertical individualism and horizontal collectivism) and peculiar African beliefs (social axioms) of Ubuntu, ancestral relevance and religiosity on rural women’s entrepreneurial intentions. Data was collected from 200 rural women in Zimbabwe. Analysis of data was done using structural equation modeling in Amos. Results revealed significant relationships between cultural orientations and African beliefs, as well as between Ubuntu and entrepreneurial intention. However, religiosity and ancestral relevance were not significantly related to entrepreneurial intention. In promoting rural women entrepreneurship, Governments, Non-Governmental organizations and financial institutions may include culture orientations and Ubuntu in their training manuals and also in screening potential entrepreneurs on loan applications.
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